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Abstract 

Businesses play a crucial role in addressing social and environmental issues. 

Through corporate social responsibility (CSR) and environmental, social and governance 

(ESG) criteria, businesses address challenges such as climate change, social inequality 

and resource depletion. These include reducing carbon emissions through green 

technology, renewable energy and waste management (e.g., Tata and Reliance’s net-zero 

strategy), initiatives for education, health, skill development and gender equality (e.g., 

Infosys Foundation, HUL’s Project Shakti), job creation and promotion of micro-

entrepreneurs (e.g., Amazon’s Saheli programme). These have been hampered by lack of 

funding, regulatory loopholes and greenwashing, which have raised questions of 

credibility. 

Keywords: micro-entrepreneurs, corporate social responsibility (CSR), Innovation and 

Technology 

Introduction: 

Today, issues such as social inequality, climate change, pollution and resource 

depletion have created challenges on a global scale. Businesses, which are the backbone 

of the economy, cannot remain isolated from these. Businesses play a significant role in 

addressing these issues through corporate social responsibility (CSR) and environmental, 

social and governance (ESG) criteria. 

Objectives: 

1. To study the role and responsibility of businesses in solving social and 

environmental problems 

2. To study initiatives by businesses to make a positive impact on social issues such as 

education, health, poverty alleviation, and social equality 

3. To study sustainable practices and green technologies to solve environmental 

problems such as climate change, overuse of resources, and loss of biodiversity 

Research Methodology: 

There are various methods that can be used to research the role of businesses in 

solving social and environmental problems. Since these problems are multifaceted, a 

mixed methods approach has been used. Secondary data include econometric analysis, 

case studies, and content analysis. 

Review of Literature: 

Porter, M. E., & Kramer, M. R. (2011). "Creating Shared Value." Harvard 

Business Review. In this article, the authors introduce the concept of "Shared Value 

Creation", Elkington, J. (1997). "Cannibals with Forks: The Triple Bottom Line of 21st 

Century Business." This book introduces the concept of the "triple bottom line" (People, 

Planet, Profit), which emphasizes the importance of businesses balancing social, 

environmental, and economic responsibilities. United Nations Sustainable Development 

Goals (SDGs). (2015). United Nations The United Nations' Sustainable Development 

Goals guide businesses in addressing social and environmental issues. These include 

areas such as poverty eradication, environmental protection, and equity. 

Role of Businesses In Solving Social Problems: 

 Corporate Social Responsibility (CSR) initiatives 

To address issues such as poverty, education, health, and social inequality. These 

include Tata Group: Tata Trusts implemented various programs for education and skill 

development, ITC: ‘E-Choupal’ initiative provided financial empowerment to farmers in 

rural areas.  
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This leads to improvement in the livelihood 

of local communities, employment generation, and 

social inclusion. 

 Sustainable Business Models 

Integrating social issues into core business 

strategies. These include Social Entrepreneurship: 

Companies like ‘Godrej’ implement initiatives that 

provide training and employment to local women. 

Affordable Products: Hindustan Unilever developed 

affordable hygiene products for rural areas. This has 

had the effect of balancing profitability and 

sustainability while solving social problems. 

 Innovation and Technology 

Technology-based solutions are being used 

to address social problems. In this regard, companies 

like ‘Infosys’ support digital education initiatives. 

Healthcare: Apollo Hospitals expanded its 

telemedicine services to rural areas. This was used to 

reach out to remote areas and bridge social gaps. 

 Partnerships and Collaborations 

Collaborations with governments, NGOs, 

and communities create a wider impact. Reliance 

Foundation collaborated with government schemes for 

rural development. Mahindra partnered with NGOs 

for education. 

 Awareness and Advocacy 

Raising awareness about social issues and 

promoting policy changes. In gender equality, HUL's 

Shakti Amma initiative has financially empowered 

rural women. In social awareness campaigns, Colgate 

has implemented dental health awareness programs. 

 Financial Inclusion 

Efforts are made to mainstream 

economically disadvantaged groups. In microfinance: 

HDFC and ICICI banks have provided loans to small 

entrepreneurs. In employment generation: Amul's 

cooperative model has provided financial stability to 

lakhs of farmers. 

Businesses can create positive change in 

society through innovation, collaboration, and 

responsible policies in solving social problems. 

Role of Businesses In Solving Environmental 

Problems 

 Adoption of sustainable business practices 

Sustainable production and operations are 

carried out to reduce environmental impact. In this, 

Tata Power: Incentive program for renewable energy 

projects like solar and wind power, while ITC: Focus 

on recycling and water conservation in paperboard 

production. This led to reduction of carbon emissions, 

efficient use of resources. 

 Green technology and innovation 

The aim is to develop technology-based 

solutions to environmental problems, examples of 

which were Mahindra Electric: Production and 

promotion of electric vehicles, Godrej: Eco-friendly 

refrigerators and low-energy appliances. 

 Corporate Social Responsibility (CSR) 

initiatives 

The aim is to implement community-based 

initiatives for environmental protection. Examples of 

which were Reliance Foundation: Tree plantation and 

water conservation campaigns, HUL: Water 

conservation and sanitation awareness under ‘Swachh 

Aadat, Swachh Bharat’. 

 Circular Economy 

Its aim is to reduce waste and increase 

recycling of resources. Examples include Dabur: Use 

of recyclable materials for packaging, Aditya Birla 

Group: Use of recycled fibers in the textile industry, 

and waste reduction and sustainable use of resources. 

 Consumer awareness and education 

Promoting environmentally friendly 

products and behaviors. Companies like Philips India: 

Promoting energy-saving LED lighting, Patanjali: 

Promoting organic and eco-friendly products, etc. 

Businesses can make a significant difference 

through sustainability, innovation, and collaboration 

to solve environmental problems, which will bring 

long-term benefits to both the planet and society. 

Conclusion: 

Businesses have a crucial role to play in 

addressing social and environmental issues, as they 

have the resources, technology, and broad influence. 

Through corporate social responsibility (CSR), 

sustainable business models, green technologies, and 

socio-ecological innovation, businesses can take 

effective action to address issues such as poverty, 

inequality, climate change, and resource overuse. 

Collaboration with local communities, governments, 

and NGOs, as well as promoting consumer awareness 

and financial inclusion, increases their impact. 

However, they face challenges such as 

financial pressures, regulatory barriers, and lack of 

awareness. Successful outcomes require businesses to 

adopt long-term sustainable policies, maintain 

transparency, and tailor their activities to local needs. 

In this way, businesses can act as catalysts for social 

and environmental well-being, rather than just profit-

making, creating a sustainable future for society and 

the planet. 

Acknowledgment 

I am Ms. Amruta Ashok Patil, thankful to HOD Dr. 

A. M. Gurav, Department of Commerce and 

Management, Shivaji University Kolhapur for 

granting permission to carry out the work. 

Financial support and sponsorship 

Nil. 

Conflicts of interest 

The authors declare that there are no conflicts of 

interest regarding the publication of this paper. 

References: 

1. Porter, M. E., & Kramer, M. R. (2011). "Creating 

Shared Value." Harvard Business Review. 

2. Elkington, J. (1997). "Cannibals with Forks: The 

Triple Bottom Line of 21st Century Business." 



  

The International Journal of Commerce Management and Business Law in International Research (TIJCMBLIR) |Volume-2 
Issue-2| April-2025 | Website: https://ewbr.us 

3 

 

 

3. United Nations Sustainable Development Goals 

(SDGs). (2015). United Nations. 

4. Carroll, A. B. (1991). "The Pyramid of Corporate 

Social Responsibility: Toward the Moral 

Management of Organizational Stakeholders." 

Business Horizons. 

5. World Economic Forum. (2020). "The Role of 

Business in Tackling Global Challenges." 

6. Corporate Social Responsibility Policy, India. 

(2013). Companies Act, 2013. 

7. /Savitsky, D., & Burley, J. (2019). "Business and 

the Environment: Challenges and Opportunities." 

Journal of Business Ethics. 

8. Oxfam International. (2021). "Inequality and the 

Role of Businesses." 

9. Greenpeace. (2022). "Corporate Accountability 

for Environmental Sustainability." 

10. Confederation of Indian Industry (CII). (2023). 

"Sustainability and Indian Businesses."  


